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COVID Timeline

12/2019: First cases 
reported in Wuhan

3/2020: Pandemic 
Declared by World 

Health Organization

3/2/2020: First NY Case 
3/2/2020

3/7/2020: NY State of 
Emergency declared

3/13/2020: Library 
faculty discuss situation, 
plan to close library on 

3/14 and 3/15

3/15/2020: Reopening 
delayed to 3/17

3/16/2020: NY Public 
Schools closed; library is 

closed indefinitely

3/22/2020: State 
declares PAUSE period

3/24/2020: 
Recalibration for 

Educational Equity –
long term COVID 

operation in effect

March 2021: Vaccines 
become available, path 

to reopening begins
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Research 
Guides: 

Home Page



Research 
Guides: 
Remote 

Resources



Social Media



Example Posts



Examples 
(continued)



Users Jan Feb Mar April May June July Aug Sept Oct Nov Dec Yearly Total
Monthly 
Average

2019 5,023 9,914 9,448 9,477 7853 41,715 8,343

2020 4,663 7,359 6,692 4,749 4,575 2,597 2,275 3,968 5,449 5,447 4,882 3,927 56,583 4,715

2021 2614 4,628 4,675 11,917 3,972

Change 2019-
2020 -21% -45% -42% -48% -50% -41%

Change 2020-
2021 -44% -37% -30% -37%

Evaluation: Website Pageviews and Users

Page
Views Jan Feb March April May June July Aug Sept Oct Nov Dec Total Monthly Average

2019 14516 26211 28523 25980 23889 10468 8968 14964 37697 35720 33001 24892 286848 23735.75

2020 13930 23187 20744 14781 14625 9801 7951 11934 19541 20342 16950 12834 188640 15551.67

2021 8885 15792 17281 43979 13986

2019-2020 Change -4% -12% -27% -43% -39% -6% -11% -20% -48% -43% -49% -48% -98208 -29%

2020-2021 Change -36% -32% -17% -28%



Sessions Jan Feb Mar April May June July Aug Sept Oct Nov Dec
Yearly
Total

Monthly
Average

2019 10,025 23,336 23,297 22,707 18,061 97,426 19,485

2020 9,509 15,181 14,341 11,112 10,908 6,338 5,334 7,246 11,468 11,944 11,015 8,621 123,017 10,251

2021 5,879 9,582 10,769 26,230 8,743

Change 2019-
2020 -28% -51% -49% -51% -52% -46%

Change 2020-
2021 -38% -37% -25% -33%

Website: New Users and Sessions

New
Users Jan Feb Mar April May June July Aug Sept Oct Nov Dec Yearly Total

Monthly 
Average

2019 2,677 5,418 4,919 4,678 3,966 21,658 4,332

2020 2,173 3,236 2,852 1,878 1,730 1,151 970 1,731 2,342 2,195 1,846 1,431 23,535 1,961

2021 1,098 1,868 1,901 4,867 1,622

Change 2019-
2020 -35% -57% -55% -61% -64% -54%

Change 2020-
2021 -49% -42% -33% -42%



Sessions Jan Feb Mar April May June July Aug Sept Oct Nov Dec

Yearly

Total

Monthly

Average

2019 5515 11689 13708 12460 9614 6134 5077 5287 13722 14745 14070 9331 121352 10112.67

2020 6770 12129 15303 14035 12411 8444 7398 9176 17894 17580 15370 9764 146274 12189.50

Change 23% 4% 12% 13% 29% 38% 46% 74% 30% 19% 9% 5% 24922 21%

Evaluation: Research Guides

Home Page Jan Feb March April May June July Aug Sept Oct Nov Dec
Yearly Total 
Use Avg Monthly Use

2019 2140 7256 8909 7482 5510 2848 1853 1322 6864 8231 7706 4737 64858 5404.83

2020 2024 5779 5518 5385 4838 2239 1747 1638 5896 6328 5284 3379 50055 4171.25

Change -5% -20% -38% -28% -12% -21% -6% 24% -14% -23% -31% -29% -14803 -17%



Impressions Per 
Tweet Jan Feb March April May June July Aug Sept Oct Nov Dec

Average
Impressions
Per Tweet

2019 338.4 532.3 490.2 453.6

2020 921.4 703.7 973.3 1231.5 1283.0 357.5 3418.0 703.0 274.6 431.8 544.6 941.0 982.0

2021 248.0 189.6 246.3 228.0

Change 2019-
2020 28% 2% 92% 34%

Change 2020-
2021 -73% -73% -75% -74%

Twitter

Tweet 
Impressions Jan Feb March April May June July Aug Sept Oct Nov Dec

Yearly
Total
Use

Average
Monthly
Impressions

2019 2777 3081 3887 1419 2410 1817 2526 4737 4791 7843 35288 3528.8

2020 6450 4222 14600 2463 5132 1430 3418 2109 2197 2591 2723 941 48276 4023

2021 992 3791 2463 2415.33

Change 2019-
2020 426% -20% 32% 1% 42% 16% -13% -45% -43% -88% 31%

Change 2020-
2021 -85% -10% -83% -59%



Instagram

Jan Feb Mar April May June July Aug Sept Oct Nov Dec
Yearly
Total

Monthly
Average

2019 1209 1208 403 586 2579 1264 1211 617 1054 10131 1125.6

2020 2526 1679 684 703 427 370 206 133 189 257 383 153 2821 313.4

2021 138 831 805 0

Change -95% -51% 18% -42% -65% -8% -65% -95% -85% -79% -38% -85% -72% -62%

Facebook and Instagram

Facebook Jan Feb Mar April May June July Aug Sept Oct Nov Dec
Yearly
Total

Monthly
Average

2019 10,025 23,336 23,297 22,707 18,061 97,426 19,485

2020 9,509 15,181 14,341 11,112 10,908 6,338 5,334 7,246 11,468 11,944 11,015 8,621 123,017 10,251

2021 5,879 9,582 10,769 26,230 8,743

Change 2019-2020 -28% -51% -49% -51% -52% -46%

Change 2020-2021 -38% -37% -25% -33%



Questions?
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